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Monthly Médiamat
February 2025 - From 34 February to 2" March 2025
Day of viewing

Average day Monday-Sunday - from 3am to 3am - 4 years and older

Audience share (%) Monthly coverage

Total TV 100.0 61,488,000
National Channels™ 90.4 61,015,000
Aggregates . ialei

o e v chanmets

TF1 18.5 57,825,000

FRANCE 2 14.9 56,234,000

FRANCE 3 8.7 48,781,000

CANAL+®@ 1.3 38,782,000

FRANCE 5 3.6 46,987,000

M6 7.8 54,146,000

ARTE 3.0 41,596,000
cs 3.3% 44,115,000 *

w9 2.3 43,861,000

T™C 2.6 42,524,000

Chanmels TFX 1.6 36,038,000
NRJ12 0.7 * 32,443,000 *

BFM TV 2.6 44,093,000

CNEWS 3.0 35,329,000

CSTAR 1.0 31,783,000

GULLI 1.1 30,650,000

TF1 SERIES FILMS 1.7 29,945,000

’EQUIPE 2.2 35,081,000

6TER 1.9 31,901,000

RMC STORY 1.7 36,403,000

RMC DECOUVERTE 1.9 30,767,000

CHERIE 25 1.1 24,495,000

LCl 1.7 29,362,000

FRANCEINFO: 0.8 25,931,000

(1) National channels: historical channels and DTT channels.
(2) Results are calculated over the entire broadcast period, whether free-to-air or encrypted. Audiences for Canal+ Cinéma(s), Canal+ Sport, Canal+ Docs, Canal+ Grand Ecran,
Canal+ Foot, Canal+ Kids, Canal+ Sport 360 and Canal+ Box Office are included in the "Other TV" aggregate.

* Programs on C8 and NR)12 stopped at midnight on Friday 28" February.
For these two channels, the results in this press release take into account live, delayed (or private recording) and replay/preview viewing up to midnight on Friday 28 February,
and only delayed (or private recording) and replay/preview viewing on 15t and 2" March.
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Monthly coverage per Individual
Day of viewing

Average day Monday-Sunday - from 3am to 3am - 4 years and older

Extrapolated monthly coverage Monthly coverage (%)

Individuals 4 years + 61,488,000 98.0
Individuals 15 years + 54,233,000 99.6
Individuals 4-14 years 7,228,000 86.8
Individuals 15-34 years 14,982,000 99.2
Individuals 25-49 years 19,418,000 99.6
Individuals 25-59 years 27,964,000 99.7

The woman in charge of

household purchases - 50 10,490,000 99.6
years

Individuals 50 years + 27,105,000 99.7
SPG + Individuals 15,755,000 99.5
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Survey features @

CESP
‘audied

Médiamat, the benchmark in television audience measurement in France, provides daily
audience figures for programmes watched anywhere, on any screen, live, timeshifted, on
replay or preview, by all French people aged 4 and over, i.e. 62.4 million individuals.

The measurement is based on 2 representative panels:
- Afirst panel of around 12,000 individuals in 5,500 households, comprising :

* 5,000 households equipped with home TV sets, each connected to a fixed audimeter, the
source of home TV audience measurement

* 500 households without home TV sets

- Asecond panel of around 5,000 individuals carrying a personal portable meter to
measure TV audiences out of home (all screens) and on Internet screens at home. These
audiences are then attributed to the individuals in the first panel by statistical fusion.

Definitions Audience in Viewing days : total audiences of programmes viewed live,
time-shifted and on replay on a given day, regardless of the original live
broadcast date of the programmes caught up with.

Audience share in percentage : share that represents the viewing time for a
channel over the total viewing time for television media.

Monthly coverage : number or percentage of individuals who had at least
one contact of 10 consecutive seconds with the TV media or the TV channel
over 4 consecutive weeks.

I About Médiamétrie, a trusted third party for fair and objective measurements

Médiamétrie is committed to providing its customers with joint and sovereign standard audience
measurements. As a data leader and media expert. the company applies its know-how to video.
audio and cross-media behaviour measurements. as well as advertising effectiveness
measurement. Every day. nearly 800 employees design and produce the right measure for today
and tomorrow to support the free decision-making of the company's customers in France and
abroad.

In 2023. the Médiamétrie Group achieved a turnover of nearly €104.1 million and processed over
one billion data every day.

Further information : www.mediametrie.fr X@Mediametrie Mediametrie.officiel m Médiamétrie

Press contacts :

Isabelle Lellouche Filliau Juliette Destribats Media Glossary

Tél:+33 1475897 26 Tél:+33147 589755 Check out over 500 definitions
ilellouche-filliau@mediametrie.fr jdestribats@mediametrie.fr
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