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According to the Internet Usage Observatory, in the third quarter of 2021 the 
number of online shoppers rose to 42 million, which is 1,100,000 more than one 
year ago.

In the words of Xavier Lemuet, Director of Médiamétrie’s Ad Hoc and Major Surveys 
Division: “This 3rd quarter of 2021 confirms the appetite of online shoppers in a context of a 
lesser health crisis (compared to 2020). Active online shoppers, who are big fans of 
promotions to find deals and/or prepare for the holiday season…but who are now also 
engaged and concerned about the ecological impact of their acts of purchase”.

According to Marc Lolivier, Executive Director of FEVAD: “More and more French 
people are buying their Christmas gifts online: 78% of online shoppers will do their 
shopping there, up 5 points from last year. This is another trend that is confirmed year after 
year and which shows a real change in purchasing behaviour: 32% of online shoppers 
intend to give second hand products as gifts”.

Source: Médiamétrie – Proprietary FEVAD study – November 2021

42 million online shoppers in France

Survey of online shopping and delivery methods, online shopping 
intentions for Black Friday and Cyber Monday and Christmas shopping 
intentions
Médiamétrie, in partnership with FEVAD, carried out a survey between 28 
October and 4 November 2021 and asked 1,002 internet users aged 15 years 
and older about their online purchases and online shopping intentions.

Médiamétrie and FEVAD published the results of an
exclusive study carried out between the 28th of October
and the 4th of November 2021. As part of this study,
they questioned around 1002 online shoppers aged 15
years and over.

Each quarter, Médiamétrie//NetRatings and FEVAD
publish the audience ranking for the 15 leading e-
commerce websites, all sectors combined, on
computers, mobiles and tablets. This quarterly ranking
allows us to track changes in the audience of France’s
main retail websites, both in terms of the number of
visitors and the percentage of the French population
using the sites during the period in question.
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2Source: Médiamétrie – Proprietary FEVAD study – November 2021

In 2020, 33% of online shoppers took advantage of Black Friday and/or Cyber 
Monday to shop on the internet, in particular to buy all or part of their Christmas 
presents (25%).
Once again this year, e-commerce remains unavoidable since 66% of online 
shoppers intend to take advantage of these two promotional events to make 
purchases exclusively online, mainly because they think that “the deals are more 
interesting online”. Most of them (85%) will even take advantage of these online 
events to make purchases for Christmas.
Online shoppers also have ethical and/or environmental concerns, as 32% of 
them intend to give second hand products purchased online as gifts.
Finally, the budget spent on Christmas shopping online will stay the same for 67%
of online shoppers, and will be higher for 9% of them.

Black Friday, Cyber Monday and Christmas: forward-looking and 
responsible online buyers

Satisfied online shoppers...

Overall, 98% of online shoppers are satisfied with their purchases on the internet 
in the past 12 months. Buyers are becoming increasingly satisfied, since the “Very 
satisfied” category increased by 12 points to 45%, while the “Rather satisfied” 
category lost 12 points to 54%. Budget remains the # 1 criterion for online 
shoppers: 67% of them choose a website for the attractive prices that it offers, 
60% for free delivery, 37% for free returns and 36% for the ease of returns and 
refunds that it offers.

… and who combine home delivery and pick-up from third-party 
locations

Although the preferred delivery method for online shoppers is home delivery, 
which is used by 80% of them, pick-up from third-party locations (pick-up points, 
post offices, lockers or outlet stores) is also used by almost 7 in 10 online 
shoppers.
Home delivery avoids a significant amount of travel. Indeed, online shoppers state 
that if they had made their non-food purchases in stores rather than online, 2/3 of 
them (67%) would have used their car. And this proportion is higher among online 
shoppers who live in medium-sized towns and rural communities.
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On average, 46.6 million internet users (73,9% of the French population) visited at 
least one of these top 15 “e-commerce” sites and/or apps each month.

Visiteurs uniques 

moyens par mois

Couverture France mensuelle 

moyenne (en % de la pop. 

française)

Visiteurs uniques 

moyens par jour

1 Amazon *  = 35 281 000 55,9% 7 375 000

2 Leboncoin.fr *  = 27 433 000 43,5% 6 883 000

3 Cdiscount *  = 21 336 000 33,8% 2 087 000

4 Vinted *  = 15 365 000 24,3% 4 125 000

5 Booking.com  +3 15 249 000 24,2% 1 285 000

6 Fnac *  = 14 523 000 23,0% 1 010 000

7 Carrefour * 13 106 000 20,8% 1 282 000

8 AliExpress  = 12 489 000 19,8% 1 947 000

9 Leroy Merlin *  -4 12 471 000 19,8% 957 000

10 E.Leclerc *  = 12 371 000 19,6% 1 373 000

11 OUI.sncf * NEW 10 935 000 17,3% 958 000

12 Veepee *  +2 10 229 000 16,2% 1 958 000

13 eBay *  -1 9 976 000 15,8% 1 032 000

14 Decathlon  +3 9 780 000 15,5% 590 000

15 Airbnb  +5 9 682 000 15,3% 958 000

16 Rakuten France *  = 9 582 000 15,2% 856 000

17 Darty *  +1 9 139 000 14,5% 519 000

18 SheIn  -3 8 766 000 13,9% 1 269 000

19 IKEA *  NEW 8 689 000 13,8% 623 000

20 Boulanger *  -1 8 671 000 13,7% 494 000

Top 20 most visited “e-commerce” sites and apps
in France - Total Internet, 3 screens - 3rd quarter 2021

*Sites adhérents à la FEVAD

Médiamétrie and Médiamétrie//NetRatings – Total Internet Audience – Category created specially for FEVAD - Average Q3 3 2021 - France
Base: 2 years and older – Copyright Médiamétrie//NetRatings – All rights reserved

-x / = / +y : Evolution vs Q2 2021


Feuil1

						Visiteurs uniques moyens par mois		Couverture France mensuelle moyenne (en % de la pop. française)		Visiteurs uniques moyens par jour

		1		Amazon *  =		35,281,000		55.9%		7,375,000		20.8%

		2		Leboncoin.fr *  =		27,433,000		43.5%		6,883,000		22.1%

		3		Cdiscount *  =		21,336,000		33.8%		2,087,000		14.5%

		4		Vinted *  =		15,365,000		24.3%		4,125,000		23.4%

		5		Booking.com  +3		15,249,000		24.2%		1,285,000		15.4%

		6		Fnac *  =		14,523,000		23.0%		1,010,000		14.6%

		7		Carrefour *		13,106,000		20.8%		1,282,000		15.8%

		8		AliExpress  =		12,489,000		19.8%		1,947,000		18.9%

		9		Leroy Merlin *  -4		12,471,000		19.8%		957,000		16.1%

		10		E.Leclerc *  =		12,371,000		19.6%		1,373,000		15.9%

		11		OUI.sncf * NEW		10,935,000		17.3%		958,000		26.6%

		12		Veepee *  +2		10,229,000		16.2%		1,958,000		19.4%

		13		eBay *  -1		9,976,000		15.8%		1,032,000		12.8%

		14		Decathlon  +3		9,780,000		15.5%		590,000		17.5%

		15		Airbnb  +5		9,682,000		15.3%		958,000		8,054		12.9		463		8,466		13.5		508		3,232,840		8.8		319,657

		16		Rakuten France *  =		9,582,000		15.2%		856,000

		17		Darty *  +1		9,139,000		14.5%		519,000

		18		SheIn  -3		8,766,000		13.9%		1,269,000

		19		IKEA *  NEW		8,689,000		13.8%		623,000

		20		Boulanger *  -1		8,671,000		13.7%		494,000
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Top 20 most visited “e-commerce” sites and apps
in France - distribution by screen - 3rd quarter 2021

Visiteurs 

uniques moyens 

par mois

Part de 

l'audience 

Ordinateur

Part de 

l'audience 

Mobile

Part de 

l'audience 

Tablette

1 Amazon *  = 35 281 000 46,2% 72,4% 18,5%
2 Leboncoin.fr *  = 27 433 000 37,5% 73,1% 15,4%
3 Cdiscount *  = 21 336 000 35,7% 69,0% 13,1%
4 Vinted *  = 15 365 000 18,4% 82,1% 12,2%
5 Booking.com  +3 15 249 000 39,8% 62,2% 13,5%
6 Fnac *  = 14 523 000 36,8% 62,7% 13,5%
7 Carrefour *  = 13 106 000 34,6% 66,8% 11,3%
8 AliExpress  +1 12 489 000 31,3% 69,4% 9,4%
9 Leroy Merlin *  -4 12 471 000 42,5% 58,0% 12,9%

10 E.Leclerc *  = 12 371 000 38,2% 62,2% 13,4%
11 OUI.sncf * NEW 10 935 000 36,3% 67,5% 7,6%
12 Veepee *  +2 10 229 000 30,1% 66,7% 13,7%
13 eBay *  -1 9 976 000 43,7% 55,7% 9,8%
14 Decathlon  +3 9 780 000 35,2% 62,8% 10,2%
15 Airbnb  +5 9 682 000 32,0% 66,8% 10,6%
16 Rakuten France *  = 9 582 000 27,2% 69,3% 11,6%
17 Darty *  +1 9 139 000 39,3% 56,0% 13,7%
18 SheIn  -3 8 766 000 20,7% 78,7% 7,3%
19 IKEA *  NEW 8 689 000 36,3% 59,9% 12,3%
20 Boulanger *  -1 8 671 000 41,3% 56,1% 10,7%

*Sites adhérents à la FEVAD

Médiamétrie et Médiamétrie//NetRatings – Audience Internet Global – Catégorie créée spécialement pour la Fevad Moyenne T3 2021 - France 
Base : 2 ans et plus - Copyright Médiamétrie//NetRatings – Tous droits réservés

-x, =, +y : Evolution vs Q2 2021


Feuil1

						Visiteurs uniques moyens par mois		Part de l'audience Ordinateur		Part de l'audience Mobile		Part de l'audience Tablette

		1		Amazon *  =		35,281,000		46.2%		72.4%		18.5%

		2		Leboncoin.fr *  =		27,433,000		37.5%		73.1%		15.4%

		3		Cdiscount *  =		21,336,000		35.7%		69.0%		13.1%

		4		Vinted *  =		15,365,000		18.4%		82.1%		12.2%

		5		Booking.com  +3		15,249,000		39.8%		62.2%		13.5%

		6		Fnac *  =		14,523,000		36.8%		62.7%		13.5%

		7		Carrefour *  =		13,106,000		34.6%		66.8%		11.3%

		8		AliExpress  +1		12,489,000		31.3%		69.4%		9.4%

		9		Leroy Merlin *  -4		12,471,000		42.5%		58.0%		12.9%

		10		E.Leclerc *  =		12,371,000		38.2%		62.2%		13.4%

		11		OUI.sncf * NEW		10,935,000		36.3%		67.5%		7.6%

		12		Veepee *  +2		10,229,000		30.1%		66.7%		13.7%

		13		eBay *  -1		9,976,000		43.7%		55.7%		9.8%

		14		Decathlon  +3		9,780,000		35.2%		62.8%		10.2%

		15		Airbnb  +5		9,682,000		32.0%		66.8%		10.6%

		16		Rakuten France *  =		9,582,000		27.2%		69.3%		11.6%

		17		Darty *  +1		9,139,000		39.3%		56.0%		13.7%

		18		SheIn  -3		8,766,000		20.7%		78.7%		7.3%

		19		IKEA *  NEW		8,689,000		36.3%		59.9%		12.3%

		20		Boulanger *  -1		8,671,000		41.3%		56.1%		10.7%
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About Médiamétrie and Mediametrie//NetRatings

The French industry leader in media research, Médiamétrie monitors, measures and analyses 
audience behaviour and market trends, and fosters the emergence of a benchmark for media 
data in France. Created in 1985, Médiamétrie is expanding its activities in Television, Radio, the 
Internet (computer, smartphone and tablet), Cinema and the Cross-media sector in France and 
abroad. 
Médiamétrie//NetRatings was established and is jointly owned by Médiamétrie and Nielsen. 
Médiamétrie//NetRatings develops and markets Internet audience and online efficacy 
reference measurements in France.

www.mediametrie.fr
Twitter: @Mediametrie
Instagram: Mediametrie.officiel

Press Contacts :

MEDIAMETRIE
Juliette Destribats
Tél : 01 47 58 97 55
jdestribats@mediametrie.fr
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About FEVAD

FEVAD
Nathalie Laîné
Tél : 01 42 56 38 86 
nlaine@fevad.com

The Fédération du e-commerce et de la vente à distance (FEVAD) [Federation of e-commerce
and distance selling] brings together 600 companies and 800 websites, including France’s
leading e-commerce websites. It is the representative organisation for the electronic commerce
and distance selling sector. The main aim of FEVAD is to collect and disseminate information
that can be used to improve knowledge of the sector and act in the interests of sustainable
development and the ethics of distance selling and electronic commerce in France.

Learn more on : www.fevad.com / Follow us on twitter : @FevadActu and LinkedIn.
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Definitions

Unique visitors per day/month: Total number of individuals who visited a brand at least 
once during an average day or the month in question, regardless of their connection 
location: home, workplace, other locations. Any individuals who visited the same brand more 
than once are only counted once.
Coverage: Number of unique visitors of a brand, expressed as a percentage of the French 
population for the period in question.
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