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Médiamétrie is publishing the audience results of the third wave of the new 
reporting-based measurement of television audience in Côte d'Ivoire (25 July to 9 
August 2020) carried out with Omedia. This measurement aims to provide television 
channels, communication agencies and advertisers with the data necessary for the 
advertising and editorial management of their offers. 

25 July to 9 August 2020

Reach

15 years and over 78.6%

15-34 years 80.3%

35-49 years 77.1%

50 years and over 74.7%

Women 77.9%

Men 79.4%

People in medium and high 
income categories  80.8%

Daily television reach
Cumulative audience as a %

Breakdown of audience shares by channel category

Private channels
Ivorian Digital Terrestrial 

Television
12,3%

Public channels
Ivorian 
12,1%

Other channels pan-African or 
international

75,6%
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Regular audience measurement 

The TV, radio and Internet usage audience survey provides information about public 
awareness, listening/viewing habits of TV channels six times a year, and of radio 
stations twice a year, in Abidjan, Côte d’Ivoire. It also includes data on the 
multimedia equipment and Internet usage habits of residents. Médiamétrie and its 
subsidiary Omedia conducted this study in the ten municipalities that make up 
Abidjan from 26 July to 10 August 2020. The surveys were conducted in person, in a 
wave lasting 16 days, with 554 people aged 15 and older, representative of the 
population living in Abidjan.

The qualified staff at Omedia directed the data collection efforts. Médiamétrie
provided its expertise and know-how for the survey methodology, the statistical 
adjustments, the production of the results and their provision by means of its 
analysis and consultation software. In Africa, Médiamétrie has also conducted 
reporting-based surveys on the TV and Radio audience in Cameroon and Senegal 
with Omedia.

Internet 

Regarding Internet use, 51.8% of those surveyed said they had logged in the day 
before.
The use of social networks remains high, with 77.4% of individuals registered on at 
least one social network; Facebook still leads the way followed by Instagram, 
Twitter and then LinkedIn. Of those registered on a social network, 55.9% report 
using it almost every day.

Côte d'Ivoire started its transition to Digital Terrestrial Television (DTT) in 2019. Over 
the period from 25 July to 9 August 2020, in Abidjan nearly 3 individuals out of 10 
were familiar with DTT (28.7%). 33.4% of those who know about DTT intend to get 
the adapter which makes it possible to receive DTT, or 9.6% of the inhabitants of 
Abidjan.
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About Omedia

Omedia is a market research and media analysis company in sub-Saharan Africa. The 
company brings experience and knowledge of the African continent, both through its 
established local operations and presence in Senegal, Mali and Côte d’Ivoire, and its 
current coverage of 16 countries in West and Central Africa: Senegal, Mali, Guinea, 
Guinea-Bissau, Gambia, Mauritania, Niger, Burkina Faso, Côte d’Ivoire, Togo, Benin, 
Gabon, Congo, Cameroon, Democratic Republic of the Congo and Sierra Leone. Omedia 
also draws on the expertise of its advertising monitoring and media investment analysis 
department: TV, radio, press, posters and digital.
The company’s understanding of local issues gives due consideration to the specific 
characteristics of each country. It is backed by a network of in-house trained interviewers, 
consistent with the objectives of its surveys, whether face-to-face or via its call centres 
based in Dakar, Abidjan and Bamako.
www.omedia-group.com/

About Médiamétrie

The French industry leader in media research, Médiamétrie monitors, measures and 
analyses audience behaviour and market trends, and fosters the emergence of a 
benchmark for media data in France. Created in 1985, Médiamétrie is operating in 
Television, Radio, the Internet (computer, smartphone and tablet), Cinema and the 
Cross-media sector in France and abroad. 

www.mediametrie.fr
Twitter: @Mediametrie
Instagram: mediametrie.officiel
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