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Total Internet Audience in France in september 2026

Over half of French people visit education and training websites and apps

In September 2026, 32.7 million internet users visited
education and training websites and apps, representing
more than half of the French population (56%).

Among them, 10.9 million accessed these services every
day, equivalent to 19% of the French population.

Back-to-school season is also a matter for parents: 73%
of 35-49 year-olds used these services during the month,
compared with 69% of 15-24 year-olds.

Women aged 35-49 are particularly engaged with these services: 80% visited education and
training websites and apps in September, and more than a third accessed them every day
(35%).Their daily usage rate is significantly higher than that of men in the same age group
(20%), as well as that of 15-24 year-olds (26%).

In September 2026, 56.3 million people accessed the Internet during the month,
representing 96% of the French population aged 11 and over. On a daily basis, 50.7 million of

them went online.

On average, French people aged 11 and over spent 3 hours and 25 minutes online each day.

Top 10 Education and Training Websites and Apps
Total Internet Audience - September 2026 - Copyright Médiamétrie//NetRatings

- e Monthly Reach
. Brands (B) / Channels (C) Monthly Unique Visitors AT el e nie)

1 Pronote (B) 7 147 000 12,2
2 Duolingo (B) 6 810 000 11,6
3 Index Education (B) 4269 000 7,3
4 EcoleDirecte (B) 3576 000 6,1
5 LeFigaro Etudiant-T ACPM (C) 3303 000 5,6
6 Education.fr (B) 2108 000 3,6
7 DeepL (B) 1777 000 3,0
8 Kahoot! (B) 1716 000 2,9
9 L Etudiant (B) 1563 000 2,7
10 Enthdf.fr (B) 1282 000 2,2
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Total Internet Audience in France in september 2026

Top 50 Most-Visited Groups in France

Monthly Unique Daily Average

Visitors Unique Visitors

1  Google 55 877 000 47 595 000
2  MetaPlatforms 54 659 000 45 768 000
3 Microsoft 45 251 000 20092 000
4  Amazon 43 149 000 11776 000
5 La Poste 34 448 000 8 880 000
6 WEB66 33974000 8 953 000
7  Adevinta 32912 000 8 216 000
8 ReWorld Media 30919 000 4796 000
9 Doctolib 29987 000 4433 000
10 Groupe Figaro 29904 000 5759 000
11  Louis Hachette Group 29 882 000 5 645 000
12  Wikimedia Foundation 29 868 000 4215 000
13  OpenAl 29725 000 10 168 000
14  Groupe Auchan 29 388 000 4039 000
15 Bytedance 28612 000 12 165 000
16  Applelinc. 28518 000 12 386 000
17 Snap Inc. 26 813 000 20 564 000
18 francetélévisions 26 029 000 4267 000
19 Orange 25302 000 8 879 000
20 Ministere de | Economie et des Finances 24991000 2216 000
21 Assurance Maladie 24527 000 2 336 000
22 Gouvernement Francais 24 379 000 2073 000
23 Groupe Credit Agricole 24213 000 7 107 000
24  Groupe Canal+ 24009 000 3151 000
25 Booking Holdings 22 437 000 2536 000
26 Webedia 22 427 000 2621000
27 Groupe Fnac Darty 22221000 1934 000
28 Samsung Group 20916 000 7 293 000
29 Vinted 20874000 6 562 000
30 E.Leclerc 20 240 000 3234 000
31 Carrefour 20 005 000 2791000
32 Lidl+Schwarz 19 976 000 2 829 000
33 Spotify 19792 000 6 856 000
34 CMA Media 19 041 000 2 809 000
35 Yahoo 18 842 000 5443 000
36 Societe Generale 18 824 000 4949 000
37 NetFlix 18 414 000 4340 000
38 GroupeLe Monde 18 405 000 3068 000
39 PayPal 18 323 000 1803 000
40 Altice France 18 240 000 3770 000
41  SNCF France 18 228 000 2 506 000
42  Publihebdos 18 181 000 2521000
43 Groupe Les Echos - Le Parisien 17 968 000 2 253 000
44  Credit Mutuel 17 131 000 4716 000
45 20 Minutes France 16 649 000 2 079 000
46  Groupe Casino 16 447 000 1427 000
47 Radio France 16 273 000 1981 000
48 Groupe TF1 16 235 000 2 104 000
49 Pinterest 15 281 000 2 811 000
50 Ministere de | Education Nationale et de la 15 202 000 2939000
Jeunesse
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Distribution of the Top 50 Most-Visited Groups in France, by Screen

0,
% of UVs % of UVs

Who Used
Visitors Who Used a Mobile

Computer Devices

Monthly Unique

1 Google 55 877 000 57,3 97,9
2  MetaPlatforms 54 659 000 29,6 98,8
3 Microsoft 45 251 000 52,2 84,3
4 Amazon 43 149 000 33,9 88,5
5 La Poste 34 448 000 36,5 82,9
6 WEBG66 33974000 22,3 92,5
7 Adevinta 32912 000 22,6 89,8
8 ReWorld Media 30919 000 17,0 92,9
9 Doctolib 29987 000 22,4 88,9
10  Groupe Figaro 29904 000 24,0 89,7
11  Louis Hachette Group 29 882 000 23,8 89,1
12 Wikimedia Foundation 29 868 000 24,7 87,0
13  OpenAl 29725000 23,3 88,8
14  Groupe Auchan 29 388 000 28,2 85,6
15 Bytedance 28 612 000 10,2 94,5
16  Appleinc. 28 518 000 12,1 93,6
17 Snap Inc. 26 813 000 1,5 99,4
18 francetélévisions 26 029 000 20,5 90,2
19 Orange 25 302 000 33,5 80,7
20 Ministere de | Economie et des Finances 24991000 54,1 62,9
21 Assurance Maladie 24527 000 40,5 74,2
22 Gouvernement Francais 24 379 000 37,4 76,1
23 Groupe Credit Agricole 24213 000 28,4 82,4
24  Groupe Canal+ 24 009 000 18,7 89,3
25 Booking Holdings 22 437 000 25,1 84,1
26 Webedia 22 427 000 20,6 87,9
27 Groupe Fnac Darty 22221000 31,2 79,1
28 Samsung Group 20916 000 4,5 97,3
29 Vinted 20874000 15,5 90,7
30 E.Leclerc 20 240 000 21,4 86,2
31 Carrefour 20 005 000 21,7 85,3
32 Lidl+Schwarz 19 976 000 9,6 94,0
33 Spotify 19792 000 8,5 94,7
34 CMA Media 19 041 000 15,2 91,3
35 Yahoo 18 842 000 40,1 71,7
36 Societe Generale 18 824 000 20,1 86,0
37 NetFlix 18 414 000 17,0 88,8
38 GroupeLe Monde 18 405 000 25,5 83,8
39 PayPal 18 323 000 25,5 81,5
40 Altice France 18 240 000 22,2 84,8
41  SNCF France 18 228 000 22,0 84,2
42  Publihebdos 18 181 000 8,9 94,8
43 Groupe Les Echos - Le Parisien 17 968 000 16,5 89,9
44  Credit Mutuel 17 131 000 28,4 80,2
45 20 Minutes France 16 649 000 17,0 89,1
46  Groupe Casino 16 447 000 23,4 82,9
47 Radio France 16 273 000 19,6 86,3
48 Groupe TF1 16 235 000 20,8 85,2
49 Pinterest 15 281 000 18,5 85,8

Ministere de | Education Nationale et de la

ul
o

15202 000 39,4 70,5
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Top 50 Most-Visited Brands in France

Monthly Unique Daily Average
Brand o . o
Visitors Unique Visitors

1 Google 55 804 000 46 316 000
2 Facebook 52 160 000 35 253 000
3 WhatsApp 51039 000 36 609 000
4 YouTube 50 289 000 19 048 000
5 Instagram 45 203 000 27 158 000
6 Amazon 41 245 000 10 591 000
7  Messenger 37 386 000 19023 000
8 Leboncoin.fr- T ACPM 32615000 8 157 000
9  Microsoft / Microsoft 365 31830000 7 085 000
10 Doctolib 29987 000 4433000
11  OpenAl 29725 000 10 168 000
12  Wikipedia 29 666 000 4165 000
13 TikTok 28 049 000 11988 000
14  Snapchat-T ACPM 26 661000 20 541 000
15 Orange 24505 000 8729 000
16 Waze 23927 000 6 535 000
17 Apple 23701000 11731000
18 impots.gouv.fr 22834000 1924 000
19 franceinfo - T ACPM 21391000 3215 000
20 Booking.com 21260 000 2 390 000
21 Assurance Maladie 21076 000 1816 000
22 Vinted 20724000 6 547 000
23 LA POSTE 20634 000 3041000
24 Windows Live 20606 000 2 965 000
25 Samsung 20526 000 7 252 000
26 Outlook (Outlook.com) 20511000 9 417 000
27 E.Leclerc 20 038 000 3198 000
28 Spotify 19762 000 6 855 000
29 Lidl 19 547 000 2791000
30 Carrefour 19 039 000 2 662 000
31 LeFigaro-TACPM 18 762 000 2741 000
32 LinkedIn 18 402 000 5117 000
33  Netflix 18 383 000 4339 000
34 BFMTV-TACPM 18 293 000 2 550 000
35 PayPal 18 268 000 1797 000
36 Ouest France-TACPM 18 198 000 2 755 000
37 Actu.fr-TACPM 18 181 000 2519 000
38 Yahoo 18 004 000 5024 000
39 Credit Agricole 16 878 000 5410 000
40 Marmiton-T ACPM 16 289 000 1206 000
41  Fnac 16 227 000 1315 000
42 Service Public 15 959 000 1039 000
43 LeMonde-TACPM 15 537 000 2 331000
44  Pinterest 15 281 000 2 810 000
45 Le Parisien-T ACPM 15 266 000 1476 000
46 Cdiscount 15 077 000 1251 000
47 Temu 15 076 000 2 881 000
48 Tele Loisirs - T ACPM 14 967 000 2 683 000
49 Bing 14 663 000 3220 000
50 20 Minutes-T ACPM 14 549 000 1675 000
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Total Internet Audience in France in september 2026

Distribution of the Top 50 Most-Visited Brands in France by Screen

. % of UVs % of UVs
Monthly Unique Who Used
Brand i Who Used a .
Visitors Mobile
Computer "
Devices

1 Google 55 804 000 56,1 97,8
2 Facebook 52 160 000 26,4 97,7
3  WhatsApp 51039 000 4,9 99,4
4 YouTube 50 289 000 31,8 94,5
5 Instagram 45 203 000 14,7 96,7
6 Amazon 41 245 000 33,9 87,8
7 Messenger 37 386 000 0,9 99,8
8 Leboncoin.fr-T ACPM 32615 000 22,5 89,7
9  Microsoft / Microsoft 365 31830 000 35,5 80,1
10 Doctolib 29987 000 22,4 88,9
11 OpenAl 29725 000 23,3 88,8
12 Wikipedia 29 666 000 24,6 87,0
13 TikTok 28 049 000 10,0 94,4
14  Snapchat-T ACPM 26 661000 1,5 99,4
15 Orange 24505 000 34,1 79,9
16 Waze 23927 000 = 99,4
17  Apple 23701000 14,5 91,1
18 impots.gouv.fr 22 834 000 56,8 58,0
19 franceinfo - T ACPM 21391000 15,1 92,1
20 Booking.com 21260 000 25,7 83,2
21 Assurance Maladie 21076 000 40,9 71,5
22 Vinted 20724000 15,2 90,9
23 LA POSTE 20634 000 35,9 76,1
24 Windows Live 20606 000 52,9 60,6
25 Samsung 20526 000 4,3 97,5
26 Outlook (Outlook.com) 20511000 30,4 80,1
27 E.Leclerc 20 038 000 21,0 86,6
28 Spotify 19762 000 8,5 94,6
29 Lidl 19 547 000 8,7 94,6
30 Carrefour 19 039 000 21,6 85,1
31 Le Figaro - T ACPM 18 762 000 23,1 86,4
32 LinkedIn 18 402 000 26,1 82,9
33  Netflix 18 383 000 16,9 88,9
34 BFMTV-TACPM 18 293 000 15,0 91,0
35 PayPal 18 268 000 25,6 81,4
36 OuestFrance-T ACPM 18 198 000 14,7 91,5
37 Actu.fr-TACPM 18 181 000 8,9 94,8
38 Yahoo 18 004 000 40,2 71,4
39 Credit Agricole 16 878 000 27,9 79,4
40 Marmiton-TACPM 16 289 000 11,6 91,2
41 Fnac 16 227 000 29,0 78,7
42 Service Public 15 959 000 36,3 72,6
43 LeMonde-TACPM 15537 000 21,6 85,5
44  Pinterest 15 281 000 18,5 85,8
45 Le Parisien-T ACPM 15 266 000 12,9 91,4
46 Cdiscount 15077 000 24,6 81,2
47 Temu 15 076 000 12,3 90,9
48 Tele Loisirs-T ACPM 14 967 000 13,2 90,6
49 Bing 14 663 000 92,3 11,7
50 20 Minutes-T ACPM 14 549 000 18,0 87,5
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Definitions  Group or Parent: The Parent is a level that consolidates the audience of a set of
brands. A Brand can only be counted under a single Parent. The Parent is the
company that is the majority shareholder of the Brands (not the URLs) associated
with it.

Brand : The Brand is the “brand” level .” A Brand is an aggregate of domains,
subdomains, and/or pages identified by the same logo in a consistent and uniform
manner.

Brands included in the Hybrid Measurement system’s Site-centric hybridisation
database are indicated either by the notation “T”, or by the notation “T ACPM ” when
their data is certified by the ACPM (Alliance for Press and Media Figures).

Monthly Unique Visitors: the total number of internet users who visited a group or
brand at least once during the month in question, regardless of where they
connected from: home, work, or other locations. Internet users who visited the same
group (or the same brand) multiple times are counted only once.

Daily Average Unique Visitors: the average number of internet users who visited a
group or brand at least once during a single day in the month in question. Internet
users who visited the same site multiple times during the day are counted only once.

Audience Internet Global (Total Internet Audience) is part of Médiamétrie’s edia
offering.

The Audience Internet Global is based on nearly 10,000 panellists aged 11 and older:

6,000 mobile panellists and 4,000 computer panellists, enabling “native” measurement of
the global audience of nearly 3,000 brands and more than 500 apps. The measurement
benefits from innovative hybridisation methodologies combining panels and Big Data
developed by Médiamétrie. This comprehensive Audience Measurement yields audience
results for mobile and desktop screens. The measurement takes into account users’
browsing activity regardless of location, connection type (3G/4G/5G/Wi-Fi), or protocol
(http/HTTPS) for all websites and apps.

Every day, Médiamétrie processes over one billion data to support its French and international
customers in developing their strategies. At the core of our values and offerings: right, impartial,
comparable and verifiable measurement.

Médiamétrie places the full expertise of its teams at the service of the design and production of
joint and sovereign standard audience measurements for media, platforms and the advertising
market, across both audio and video universes.

Mission-Driven Company, Médiamétrie is commited to advocate for rigorous, transparent, and collaborative
audience measurement that promotes balance in the media ecosystem—the foundation of our democratic
life.

Médiamétrie employs close to 700 people and achieved a turnover of €102.2 million in 2025.

Médiamétrie//NetRatings, a joint venture between Médiamétrie and Nielsen, provides and markets
France’s industry-standard metrics for Internet audience measurement and online advertising
effectiveness.

Discover our Press Room, audience measurement results and expertise on www.mediametrie.fr
And follow us on: X @Mediametrie Mediametrie.officiel m Médiamétrie

Press contacts: rex@mediametrie.fr
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