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- MONITORING -  
Performance & audience 

 
5 STANDARD COUNTRIES  
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THE FOLLOWING OF PROGRAM PERFORMANCES 

 
The Telenovelas are becoming more successful outside of their homeland – Latin America.  

Eurodata TV can provide you with a unique tool which will enable you to follow the main Telenovelas markets. 
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Four reports on all the Telenovelas broadcast on free television during one year. 
·  Per program : average of all the episodes over the whole period  (Ratings in %, in ‘000 and 

Market Share, on 3 demographics : Total individuals, Men Adult, Women Adult) 
·  Local Title. 
·  Number of episodes broadcast during the whole period. 
·  Starting time and Average duration. 
·  Channel and it’s total day yearly average market share for total individuals. 
·  TV consumption (average daily viewing time in minutes per individual). 
 
Sample based on one demographic for Mexico:  

Total Individuals Nb of 
broadcasts Title Channel of broadcast Time 

Duration 
(min) rat% rat# sh% 

52 LAS VIAS DEL AMOR Channel 2 National 21:00:00 60 11,4 4610,2 40,4 
Source: Eurodata TV / Ibope AGB Mexico               Rat%: TV Rating in % ; Rat#: Nb of Viewers in thousands ; Sh%: Market Share in % 
 
Choice of 5 standard countries from this list: HUNGARY, POLAND, ROMANIA, SPAIN, ITALY, 
PORTUGAL, ARGENTINA, BRAZIL, CHILE, MEXICO, VENEZUELA . 
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Each report covers a three-month period:  
Report 1: January, February, March (report sent in April) 
Report 2: April, May, June (report sent in July) 
Report 3: July, August, September (report sent in October)  
Report 4: October, November, December (report sent in January) 
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The four part report for the monitoring of five standard countries is delivered at the price : 
·  Paper version: euros 1 690 
·  Electronic version : euros 3 380  
 
� �� �� �� �  � 	 
 � � �� 	 
 � � �� 	 
 � � �� 	 
 � � � 




 
·  For more than 5 countries, the price is euros 420 per additional standard country* for 

quarterly update. 
 
 (*) Non standard countries are also available on an ad hoc basis 
 
CALL FOR SUBSCRIPTION :  
Please, contact Charlotte MICHELOTTI 
Tel: 33 (0) 1 47 58 97 78 – Fax: 33 (0) 1 47 58 64 24 – e-mail: cmichelotti@mediametrie.fr 


