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YEARLY SPORT KEY FACTS

The complete Sport season from September 2008 to August 2009

12 months of sport events

& sport programming on TV
Free to Air vs Premium sport

channels in over 30 countries UEFA Champions League 2008-2009
FIFA World Cup 2010 Qualifying
FIFA Confederations Cup 2009
National football leagues & cups
6 Nations Rugby
Tennis Grand Slam Tournaments
Major World Championships (FINA, IAAF, IHF, IIHF...)
Major Sailing events
Cycling events (Tour de France...)
FIA Formula One World Championship 2009 @
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Extensive coverage & comprehensive insight to Sport on TV
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Sport Offer and Consumption - From September 2007 to August 2008 | GENERALIST BROADCASTERS

OFFER CONSUMPTION

In Japan, from September 2007
W BASEBALL to August 2008, the Olymples
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Africa & Middle East Europe

{ More than 30 countries }

S

To measure impact of
sport events on natio-
nal TV markets:

- channel market shares evolution
- technical penetration

- panel info
- TV distribution
- Top 10 sport events

TV sport offer and
consumption to zoom-
In on investment
possibilities:

- generalist broadcasters

- thematic broadcasters

South Africa Austria - Belgium - Croatia - Cyprus -

. Czech Republic - Denmark - Finland - France -
America Germany - Hungary - Ireland - Italy - Netherlands -
Canada - USA Norway - Poland - Portugal - Romania - Russia -

Asia / Pacific
Australia - India - Indonesia - Japan
- South Korea

* The charts come from 2008 issue

United Kingdom

Spain - Sweden - Switzerland - Turkey - Ukraine -




This document contains information which is susceptible to change

Expert evaluation of trends and opportunities

SPAIN

Major Competitions performances — From September 2007 to August 2008

FOOTBALL
CUATRO EURD 2008
CUATRO FINAL - GERMANY Vs SPAIN
Antena 3 /LA SEXTA UEFA CUP
Antena 3 14 FINAL - GETAFE Ve BAYERN MUNICH
Antena 3 /LA SEXTA UEFA CL
Antena 3 1/2 FINAL - MANCHESTER Vs BARCELONA
Tele 5 /LA SEXTA  LIGA
Tele s HEAL MADRID Vs BARCELONA
BASKETBALL
EURDBASKET
FINAL - SPAIN Vs RUSSIA

LANGREQ - LAGOS DE COVADONGA
La2/TVE 1 TOUR DE FRANCE
TVEL STAGE 20
La2fTvel FRENCH OFEN
FINAL - FEDERER Vs NADAL

BASKETBALL SEMI FINAL - SPAIN Vs UTHUANIA
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TVRY TVR[0OOO) MSHN

07/06/2008 -

29/06/2008

20/09/2007 - 14/05/2008
10/04/2008

18/05/2007 -

29/04/2008

01/08/2007 - 07/05/2008
03052008

03/09/2007 - 16/09/2007
16/05/2007

01/05/2007 - 23/09/2007
04/05/2007
05/07/2008 - 27/07/2008
26/07/2008

06/08/2008 -
12/08/2008
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@ UEFA Champions Leagu

TVRH From Sto 8%
MSH% From 14t 2

UEFA Champions League Mapping — From September 18" 2007 to May 21* 2008
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= SWITZERLAND (GERMAN]
& AUSTRIA

& SWITZERLAND (FRENCH)

- GERMANY

& NORWAY

@ BELGIUM NORTH

© POLAND

= IRELAND

~ ROMANIA

| coverage and shares the best performance with Romania and Poland.

:Theu countries belong to the group of “Middle Level” viewers. Ireland has offered the hfgan
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Clients’ testimonials

Heinz Abel
CEO - IFM International

“Eurodata TV Worldwide is internatio-
nally highly accepted and an essential
basis for objective and independent
analyses. It delivers quick and excellent
data for all areas like benchmarking or
pre-event analyses and especially spon-
sorship package valuations.”

Dominic Hayes
VP & Managing Director (MD)- TV & Digital,
EMEA, WORLD WRESTLING ENTERTAINMENT

“Eurodata TV information is very impor-
tant for any content provider. It helps us
understand and monitor our program
performances in many markets around
the world. We use the TV Ratings all the
time internally as well as with our clients
and prospects... This data is key for our
sales team when talking with clients.”

Benchmarking
competitions against
each other:

- Champions League

- Formula 1

- World Championships
- Tennis Grand Slam

Relating sport events
coverage to their
audience performances:

- by country
- by competition

Lucien Boyer
CEO - Havas Sport & Entertainment

“In order to deliver the strongest advice
to our clients and determine the right
strategy, we rely on Eurodata TV
Worldwide information which ensures
both coverage & homogeneity on an
international scale.”
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ORDER NOW!

Please send this form back to us
Fax: +33 (0)1 47 58 64 24

Yes, | want to order "YEARLY SPORT KEY FACTS" Yes, | want to order both reports "YEARLY SPORT

- 2009 issue . KEY FACTS" - 2009 issue - + "YEARLY SPORT
Special offer ! KEY FACTS" - 2008 issue -

@ raper version - 2000€ - 10% = 1800 € @ raper version - 3000 €

@ clcctronic version - 3-886-€ - 10% = 2 700 € @ cElcctronic version - 4 500 €
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. | would like to receive an invoice and | accept the General Sale Conditions available on
www.eurodatatv.com

@ ' enclose my cheque made payable to: @ Please charge my credit card
MEDIAMETRIE @ Eurocard
55/63, rue Anatole France @ MasterCard
92532 Levallois-Perret FRANCE @ Visa

(American Express credit cards are not accepted)

| accept that MEDIAMETRIE debits my credit card (references as follows) Ehplodiamicn

back of your card

Signature
(mandatory)
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Florent SIMON - Sport Sales Manager

Tel: +33 (0)1 71 09 93 07 E-mail: fsimon@eurodatatv.com
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