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According to the Internet Usage Observatory, in the third quarter of 2020 the number of online 
shoppers rose to 41 million, 510 000 more than a year ago.

According to Marc Lolivier, Executive Director of FEVAD: “Now a greater part of the daily lives of 
French people, this year online shopping has once again proved incredibly popular with 
consumers since almost all (98%) online shoppers said that they were happy with the purchases 
that they made online during the last 12 months. They were also happy to find additional 
services that made their shopping easier, such as free delivery for example. These services were 
at the top of their selection criteria for an e-commerce site after the price and the simplicity of 
the return or refund procedure”.

For Jamila Yahia-Messaoud, Director of Médiamétrie’s Consumer Insights Department: “Despite 
the healthcare crisis, people’s spending habits have stayed more or less the same. 96% of online 
shoppers surveyed said that would have gone to the shops if they had not made their purchases 
online. Nevertheless, many consumers are concerned about their financial future and this will 
have an impact on their shopping for the Christmas period. They rationalise their purchases and 
focus more on the cost of what they are buying, often to the detriment of environmental or 
ethical concerns”.

Source: Médiamétrie – Proprietary FEVAD study – November 2020

41 million online shoppers in France

Christmas 2020 on the internet – Survey about the shopping plans of 
internet users

With Christmas drawing near, Médiamétrie, in partnership with FEVAD, carried out a survey 
between the 28th of October and the 4th of November 2020 and asked 2,037 internet users aged 
15 years and older about their online shopping plans.

Médiamétrie and FEVAD published the results of an exclusive study
carried out between the 28th of October and the 4th of November
2020*. As part of this study, they questioned around 2,037 online
shoppers aged 15 years and over.

Each quarter, Médiamétrie//NetRatings and FEVAD publish the
audience ranking for the 15 leading e-commerce websites, all sectors
combined, on computers, mobiles and tablets. This quarterly ranking
allows us to track changes in the audience of France’s main retail
websites, both in terms of the number of visitors and the percentage
of the French population using the sites during the period in
question.

* N.B.: 2nd national lockdown in France from midnight on the 29th of
October 2020
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6 out of 10 online shoppers did their Christmas shopping online in 2019. 
For Christmas 2020, this channel has remained essential for many, as almost three-quarters
(73%) of online shoppers say that they plan on buying their Christmas gifts online.
This year, 65% of online shoppers said that their budget for Christmas shopping will stay the 
same. 
However, the impact of the health crisis and the resulting economic uncertainty can be seen: 
a quarter of online shoppers intend to spend less on their Christmas shopping online in 2020 
(vs. 20% in 2019). The main reasons behind this? A decrease in spending power, concern about 
their future financial situation and uncertainty as to whether family would be visiting for 
Christmas.

A Christmas budget between pleasure and prudence

Usually the stars of Christmas, cultural products (48%) and games and toys (38%) are again at 
the top of many people’s shopping lists this year. 8 out of 10 online shoppers say that they plan 
on using the websites of physical shops to buy these types of gifts.
Although somewhat side-lined by the current health crisis, ethical and / or environmental 
concerns have remained a major factor in people’s shopping habits, especially among young 
people. 37% of online shoppers will gift Christmas presents from the circular economy this year, 
with 15 to 24-year-olds representing almost half of this number.
Finally, and more generally, three-quarters of e-commerce enthusiasts said that they would 
choose to shop through a website because it was French and almost half of all online shoppers 
at Christmas (47%) said that they are prepared to spend more money in order to give presents 
manufactured in France.

A spotlight on physical shops, the circular economy and “Made in France”

Black Friday and Cyber Monday: a great start to the online Christmas shopping 
season

The commercial operations around Black Friday and Cyber Monday (the 4th and 7th of December 
2020 respectively) marked the launch of the online Christmas shopping season for many people 
again this year. A trend accentuated by the health crisis and the change in the dates of these 
promotions to move them closer to the end of year celebrations.
In 2019, 71% of online shoppers made the most of these online promotions and bought either 
all or part of their Christmas presents during this time.
In 2020, among those planning to take advantage of these online promotions (67%), 9 out of 10 
online shoppers said that they wanted to do their Christmas shopping during this period (89%, 
+2 points vs. 2019). 

In addition to preparations for the end of year celebrations, 88% of respondents that regularly 
shopped during the Black Friday and Cyber Monday sales said that they wanted to use the 
Internet to benefit from these promotions (vs. 81% in 2019). This renewed interest in online 
shopping can be linked to the ongoing pandemic, as 62% of online shoppers justified their 
choice by saying that they wanted to avoid the risks associated with going to shops in person.
Finally, 64% of respondents said that this crisis also encouraged them to take greater advantage 
of the Black Friday and Cyber Monday promotions this year.
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On average, 43.5 million internet users (69% of the French population) visited at least one of 
these top 15 “e-commerce” sites and/or apps each month.
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Médiamétrie and Médiamétrie//NetRatings – Total Internet Audience – Category created specially for FEVAD - Average Q3 3 2020 - France
Base: 2 years and older – Copyright Médiamétrie//NetRatings – All rights reserved

Top 15 most visited “e-commerce” sites and apps
in France - distribution by screen - 3rd quarter 2020

Top 15 most visited “e-commerce” sites and apps
in France - Total Internet, 3 screens - 3rd quarter 2020

Médiamétrie and Médiamétrie//NetRatings – Total Internet Audience – Category created specially for FEVAD - Average Q3 2020 - France
Base: 2 years and older – Copyright Médiamétrie//NetRatings – All rights reserved

* FEVDAD member sites except Booking.com, Wish, AliExpress and Airbnb

* FEVAD member sites except Booking.com, Wish, AliExpress and Airbnb
*FEVAD member websites
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About Médiamétrie and Mediametrie//NetRatings

The French industry leader in media research, Médiamétrie monitors, measures and analyses audience 
behaviour and market trends, and fosters the emergence of a benchmark for media data in France. 
Created in 1985, Médiamétrie is expanding its activities in Television, Radio, the Internet (computer, 
smartphone and tablet), Cinema and the Cross-media sector in France and abroad. 
Médiamétrie//NetRatings was established and is jointly owned by Médiamétrie and Nielsen. 
Médiamétrie//NetRatings develops and markets Internet audience and online efficacy reference 
measurements in France.

www.mediametrie.fr
Twitter: @Mediametrie
Instagram: Mediametrie.officiel

Press Contacts:

MEDIAMETRIE
Stéphanie Haoun
Tel.: +33 (0)1 71 09 93 18
shaoun@mediametrie.fr
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About FEVAD

FEVAD
Nathalie Laîné 
Tel.: +33 (0)1 42 56 38 86 
nlaine@fevad.com

The Fédération du e-commerce et de la vente à distance (FEVAD) [Federation of e-commerce and
distance selling] brings together 600 companies and 800 websites, including France’s leading e-
commerce websites. It is the representative organisation for the electronic commerce and distance
selling sector. The main aim of FEVAD is to collect and disseminate information that can be used to
improve knowledge of the sector and act in the interests of sustainable development and the ethics of
distance selling and electronic commerce in France.

www.fevad.com
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Definitions

Unique visitors per day/month: Total number of individuals who visited a brand at least once during an 
average day or the month in question, regardless of their connection location: home, workplace, other 
locations. Any individuals who visited the same brand more than once are only counted once.
Coverage: Number of unique visitors of a brand, expressed as a percentage of the French population for 
the period in question.
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