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Paris, 10 April 2019 - The Digital Economy Chair at Université Paris-Dauphine will today publish 
the 19th edition of its digital economy barometer, in partnership with Médiamétrie. This 
edition will examine the governance of personal data. 
The General Data Protection Regulation (GDPR) is the new law in force since May 2018 which applies 
to companies and public administrations that generate personal data and provides a framework for 
the use of this data. It marks a major move forwards since personal data is a very broad concept which 
affects the vast majority of French people. According to Professor Dominique Roux, Director of the 
Digital Economy Research Chair, “This is a very important law which aims to place limits on how data 
of any type can be used”. 
 
 

The importance of protecting personal data: a shared adherence 
Internet users are increasingly concerned about issues relating to the protection of personal data 
online: 96% of these users know these issues or have heard about them, and almost all of these users 
(98%) consider this protection to be important. Moreover, almost 9 out of 10 internet users (88%) 
believe that there has to be a legal obligation for parents to consent to any online activity involving a 
child under the age of 15. 
 
 
Mixed levels of confidence regarding third-party use of personal data 
Over 9 out of 10 internet users (91%) are concerned about the protection of personal data and half of 
them (51%) admitted to being very concerned about it. The majority of internet users (60%) lack any 
confidence when it comes to the use of their personal data by third parties (businesses, public 
administrations, online services). It should be noted that more than a third of internet users (35%) 
have some confidence and 5% have total confidence.  
However, some behaviour demonstrates that users are quite comfortable communicating their 
personal data: for online payments, more than 2/3 of individuals (68%) were accustomed to providing 
their bank account details on an occasional basis, and nearly one half (49%) had saved these details for 
later use. On the other hand, more than a quarter (26%) have already cancelled an online payment 
because they did not want to provide their bank account details, due to a lack of confidence. 
 
 
Quid pro quos expected for third-party use of personal data  
More than one half of internet users (51%) said that no situation would justify the use of personal data 
by public administrations, companies and online services. Nevertheless, 37% would allow these 
organisations and services to use their personal data in exchange for financial compensation or 
benefits; 15% would agree if it allowed them to access recommendations or other customised content, 
and 12% would agree if this meant replacing traditional advertising with adverts matching their tastes 
or interests. 
 
 

 



 

 

 

 

GDPR and the right to be forgotten 
Since the GDPR (General Data Protection Regulation) came into force in May 2018, over a third (34%) 
of internet users now know about the regulations and more than half of them (51%) know that they 
have rights even if they are unaware of what these rights are. Concerning the right to be forgotten, 
16% of internet users have already exercised their right (including 3% who have done so on several 
occasions). Finally, 70% of internet users have not used this right because they did not feel any need 
to, and 14% did not know that it was an option. 
 
 
Control over personal data: a major issue 
In conclusion, two thirds of internet users (67%) did not feel they had control over their personal data. 
Only 3% felt they had total control over their personal data. 
 
 
About Médiamétrie's MediaFit study: Omnibus - Methodology 
Interview method 
The study was conducted online (CAWI)  
Interview period  
The survey interviewing phase was carried out during week 11 (13th to 18th March 2019)  
Population  
1,014 internet users aged 15 years and over.  
Sample  
This sample was constituted according to the quota method:  
Gender (2), Age (3), SPC (3), UDA Advertisers Union region (2).  
Adjustment  
The adjustment was executed based on the benchmark Médiamétrie study: the Internet Usage Observatory. 
About the Digital Economy Research Chair  
Created in August 2011, the mission of the Digital Economy Chair at the Université Paris-Dauphine is to integrate 
the digital economy into the university’s research, and to form a centre of reflection and action that brings 
together stakeholders and experts from the various sectors involved. The Chair represents a special partnership 
between the world of academia and the business world, and it is pursuing a programme intended to take full 
advantage of the opportunities presented by information and communication technologies through three 
priority areas of activity: teaching, research, communication and promotion. The Digital Economy Chair is headed 
by Dominique Roux, Professor Emeritus of the Université Paris-Dauphine. It is one of eight chairs in the Fondation 
Dauphine.  
About the Université Paris-Dauphine  
The Université Paris-Dauphine is a prestigious higher education institution (‘Grand Établissement’) whose 
activities include (initial and continuous) education and research in the field of organisation and decision sciences 
(Management, Economics, Mathematics, Computer Science, Law, Sociology and Political Science). The Université 
Paris-Dauphine is a leading European university in its field, with 571 researchers, permanent teaching/research 
staff and assistants, 8,721 students (including 37% undergraduates, 56% studying for a Master's degree and 6% 
preparing a Doctorate). The university offers 6 Bachelor’s degree programmes, 16 Master’s specialisations and 5 
PhD programmes, 40 of which are open to apprenticeship students. Dauphine is the only French university to 
have EQUIS accreditation and belong to the Conférence des Grandes Ecoles. www.dauphine.fr 
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